
I M P A C T  S E R I E S

Woman-led business empowers more youth and women following a small catalytic 
grant support from AGRA’s VALUE4HER Women Supply Chain Program.

In Ghana, the rate of youth unemployment is about 12% while underemployment hovers around 50%, 
according to the World Bank. The situation is more difficult for women,  who are often left to fend for their 
families, amidst a lack of gainful income. 

On the other hand, self-employment opportunities abound in agricultural value chains, but many are 
underequipped to benefit due to insufficient production and market access knowledge. 

Bridging the gap is Selasie Farms and Groceries, a woman-led agribusiness in the Greater Accra Region that 
is employing more youth and expanding support to women farmers through training, mentorship and off-
taking.  The company processes cereals and tubers like cassava, which it packages for sale in Ghana and 
abroad.

The enterprise recently increased its capacity to hire and buy produce from local farmers after receiving a grant 
from the VALUE4HER Women Supply Chain Program by AGRA. 

The Women Supply Chain Program aims at catalyzing women-to-women supplier and mentorship relationships 
through the creation of create and learning networks among women smallholder farmers and women-led agri-
SMEs dealing with food commodities. 

“Through the support of AGRA’s VALUE4HER Women Supply Chain Program, we 
managed to acquire equipment that is helping us to increase production, and we are 
now able to employ more youth and women,” 
Selasie Farms’ CEO, Fafali Azaglo, said.
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Fafali Azaglo, CEO of Selasie Farms



Among the beneficiaries of Selasie Farms’ recent job opportunities are Mawusi Nyametor and Randy Tei 
Lartey, who say they have gained immense knowledge in the time they have been working for the company.

Yet it is not just the company’s employees that are gaining; women farmers in the region are also equipped 
to improve their productivity in addition to having ready markets for their produce. In addition, Selasie Farms 
trains smaller women traders to source produce from their communities, which it then buys for processing.

“AGRA has helped us to add about 25 women to our supply chain and train them on 
food safety and good manufacturing practices. We also mentor them. So, they are also 
benefitting [with knowledge], in addition to getting money to feed their families,”  
she added.

“Selasie trains us on how to buy farm produce. We also train the women [farmers] to 
select the good ones. Because of that, our product is moving fast and Selasie pays 
well,” said Justina Dogbe, one of the women enterpreneurs supplying Selasie Foods with grains and tubers.
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“ I have had great opportunities to 
learn, and I am very happy to be 

working with Selasie Farms,”
Mawusi Nyametor, Selasie Farms

“We have had the chance to 
attend workshops and seminars, 

which has given us a lot of 
knowledge. The job also gives 

us money… and we are doing it 
happily,”

Randy Tei Lartey, Selasie Farms 



“I started commercial production of cassava in the Volta Region by working with 
women groups. We started building the capacity of our women to meet the needs of 
industries like Selasie food,” another woman supplier, Patience Tetteh, said.

AGRA’s Assistant Program Officer of Gender, Inclusivity and Women Economic Empowerment for a 
Transformative Food System Evaline Obiero, hails Selasie Farms’ work as important in addressing the 
gendered market entry barriers for women in agriculture.

“Selasie works with women smallholder farmers and walks them through agribusiness 
interventions, building their capacity for more business focus. That is what we would 
love to see - more women growing their businesses from the micro-to-medium 
scale,” she said.

She adds that Selasie’s work aligns well with the AGRA’s VALUE4HER strategy, which focuses on assisting 
women in Africa to grow their agribusinesses through the social, market, knowledge, financial and 
technology capitals.
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